Ccigmaa Lifestyles Pvt Ltd (KT Professional) -
Iconic Personal Care Brand

In conversation with Mr.

What are your thoughts on
being conferred the Iconic
Personal Care Brand? Did
this encouragement moti-
vate you further?

It has been an honour to
receive the Ieonic Person-
al Care Brand recognition
from Hon'ble Governor Of
Maharashtra, it has been
a frue encouragement. and
very motivating for the
company and all the mem-
bers of the team. Ceigmaa
Lifestyles Pyt Ltd found-
ed in 2008 has had a long
journey over the last 10+
years in ¢reating unigue
products for personal care
and hair care to suit the
needs of Indian hair types
- We have developed over
54+ Products for the solu-
tion the challenges men
and women face on a day
to day basis for their hair
care management . We will
now strive for more growth
and accolades which will
surely make our joinery
maore fulfilling.

What are the redeeming
features of your product
that have won you this

recognition?
Cur products consist of
keratin  proteins  with

Dhruv Sayani

Mr. Dhruv Sayani from Ccigmaa Lifestyle Pvt Ltd
{KT Professional) felicitated for lconic Personal

Care Brand

natural extracts derived
from plants and fruits to
solve over 16 hair chal-
lenges from hair loss , hair
growth, damage repair ,
moisture,  nourishment,
eolour  protection  and
many more. Our products

over 130+ beauty stores
and retail outlets across
India has improved our
brand presence national-
1y. We are now working to-
wards making KT a house-
hold name by providing all
products from shampoos,

are also 1 free and
not tested on animals and
100% vegans

How do you see your com-
pany grnw in the coming
years ?

We are present across
4000+ salons across 27
states and 86 cities across
India over the last 4 years
and our presence on 21+
Ecommerce platforms and

conditioners, hair oils,
hair serums, hair masks,
hair scrubs and various
innovative hair solutions
including our foray inta
Hair tools and Equipments
aswell as an exclusive like
for kids, We plan to have
aver 120+ SKUs under the
KTlmmlheEore the end of

available in zalons,
n—ml atores and on Ecom-
mercea

Merwans - Iconic Bakery Chain

In conversation with Neeraj Modi, CEO - Merwans

‘What are your thoughts on
being conferred with the
sonic Bakery Chain recog-
nition? Did this encournge-
ment motivate you further?
Ans. First of all, this award
is very special for us. It
recognizes & symbolizes
our daily effort to ensure
consistency & commitment
towardsguality and exem-
plary services delivered to
our  beloved costumers.
This award will surely
encourage team Merwans
to delivery quality prod-
uets at pocket friendly
prices. As been the motto
always with Merwans to
ensure excellent products
at affordable and pocket
friendly prices

What would you atirib-
ute the popularity of your
brand that has earned you
this recognition?
Ans. The Sincere and hon-
est traditional approach
to providing bakery prod-
uets with zero compromise
on quality of ingredients
ancdd maintaining highest
Standard of hygiene

We have been predomi-
nantly present in Mumbai
& now in Pune but now we
have enough confidence to
spreafl our wings to other
parts of India;

Mr. Neeraj Maodi from Merwans felicitated for

Iconic Bakery Chain

How do you see your
brand’s growth in this
e environment
in the coming years?

Ans. We have doubled our
presence in Mumbai in last
year, We have also opened
our stores at 4 locations in
Pune. We are also working
on putting up a commis-
sary at other aveas outside
MMR and grow our busi-
ness multifold. We have
had an overwhelming
response on both online
platforms 1. E. Zomato &
swiggy, We are currently
running. beta version of

ecom website. Idea is to
get as cloze as possible to
customer and deliver taste
in every nook & corner of
Mumbai, Pune and stead-
ily all over India for now

What has been the key 1o
your suceess?

Ans. Our success can be
attributed to our abilities
to deliver great value with
great taste along with be-
ing constant innovators
of various products that
help all the variety of taste
Luds.

Biryani By Kilo -

Iconic Biryani Chain

In conversation with Mr. Vishal Jindal (Co-founder of Biryani by Kilo)

What are your thoughts on
receiving this recognition?
It feels special when your
efforts and hard work is
recognized by food con-
noisseurs. We feel humbled
& honoured to get the Teon-
ic Biryani Chain recogni-
tion from the honourable
Governor of Maharashtra
and gives us motivation
to continue delighting our
customers across India. We
will strive for menu inno-
vation & offerings.

What would you attribute
the popularity of BEK to?
Biryani by Kilo is the only
birvani chain that Dum
eooks fresh birvani in handi
for every individual order
in the age-old Khansama
style. We have Hyderaba-
di, Kolkata and Lucknowi
Dum Cooked birvani in
the traditional way to over
2 million satisfied cusiom-
ers. The menu includes a
wide range of Kebabs, Ko-
rmasg, Breads and Phirni.
BBK uses the expensive
two-year naturall
Premium Basmati ri
an array of carefully hand-
picked spices from Kerala
that have the most au-
thentic flavours as well as
stringent processes & qual-
ity control to deliver fresh,

Stayscape -

'

Mr. Shashikant Krishna Shetty from Biryani By
Kilo felicitated for Iconic Biryani Chain

hygienic & most authentic
delicious birvanis.

How do you
brand's growth
ing years?
BBE currently has 70+
outlets across 25+ Cities in
India & have plans to grow
o 200+ outlets pan India in
the next 2-3 years and ex-
pand to international des-
tinations and achieve Rs
HiMlers+ annual revenues,

see  your
the com-

In conversation with Mr. Anvay Kolwankar

For exciting offers & de-
lieery orders:
wiete.biryanibykile.com or
download BEEK App

or Callfwhats App
9555-212-212

Delivery timing:

10 am - 11 pm

Biryanis starting from
Re 325/~ half KG
Rttpe:f funne facebook.
eom/biryanibylcilo
https:fiew.instagram.,
eom/hiryanibykilo

Iconic Staycation Villas

Mr. Anvay Kolwankar from Stayscape felicitated for Iconic Staycation Villas

What are your thoughts
on being conferred with
the Teonie Staycation Vil-
las recognition? Did this
encouragement  motivate
you further?

It was a great feeling to
receive the mid-day Ma-
h‘]l"aﬂht!‘.! Grauray icon for
reation’ catego-
1y especially at the hands
fonourable Gov-
wi.Bhagat singh
vari, 1 feel this rec-
ognition has not only giv-
en me but my entire team
the motivation to achieve
bigger goals.

What are the redeeming

Features of your villas that
have won you this icon?

“Our Villas make you feel
at home.” We pamper our
guests with the best hospi-
tality, food being one of the
best experiences included
in it as we have chefs from
different parts of India and
the menu that we curate
invalves the local delicacy
depending on which re-
gion the villa is located in.

How do you see the growth
of your services in this
competitive environment
in the coming years?

Once you are recognised
for vour hospitality and

food, people start trusting
the brand. This ensures
success to many more vil-
las coming every year. In-
dia is a huge market for
villa rental companies.
Many players have already
entered the market with
competitive  prices. But
STAYSCAPE will never
compromise on quality for
a reasonable price.

What is your success man-
tra?

Give  100% satisfaction
with the best of services to
the guests and make them
feel at home,



